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Abstract. Following Gandini (2016), this paper strives to prove that knowledge work has
altered with the incorporation of digital technologies into operations of production and
organization. Influenced by the boost of electronic and social media, a digital and independent
knowledge economy focused on a collective, dispersed cultural idea of reputation as usefulness
resulted. Imagining reputation as a type of value is the predominant elucidatory pattern of
knowledge work in the digital epoch. We aim to address these increasing features by elaborating
on the fact that knowledge work has altered as a consequence of the visionary assessment of
inventiveness as a slogan for cutting edge and professional development. We plan to determine
that reputation becomes a particular type of particularized social capital for knowledge
employees. We use meta-analysis to assess evidence proving that because the social buttons
managing social undertakings on digital media platforms deal with and preserve an individual’s
full online activity, determining it with statistics, the reputation of a distinct employee is
publicly observable, concrete, obtainable, and possibly quantifiable. We inspected the Web of
Science and identified 240 papers covering the impact of reputation on the socio-economic
interactions in digital labor markets. We analyzed them carefully and present our conclusions,
highlighting that reputation adjusts the professional market of the knowledge economy by
functioning as a particular kind of capital or positive feature for people in a setting constituted
of networked and recently mediatized social interplay.
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1. Introduction

We rely on Gandini (2016, A, B) to prove that knowledge work has altered with the
incorporation of digital technologies into operations of production and organization: the
circumstances of continuation of current knowledge work have been impacted by the notion of
resourcefulness, being entirely assimilated into a regulatory and organizational coherence of
knowledge production originated in imaginativeness, generating various procedures that have
altered present occupations and kinds of professional activity in diverse settings of the
knowledge economy. (Gandini, 2016, A) The concepts of personal and self-branding (Machan,
2016, A) in the knowledge economy designate the mechanisms of marketization (Androniceanu
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& Dragulanescu, 2016, A) of the self (Weede, 2016) for the confidence-building (Coyle, 2017)
and professional accomplishment of the laborer (Rickard et al., 2017). Self-branding is a type
of digital labor as a financing in social connections with a required return, which indicates the
obtainment of a reputation (Vong, 2017). Self-branding covers the contributing factor for
fruitful job search (Androniceanu & Dragulanescu, 2016, B) and the creation of socialized value
throughout the freelance-based labor market (Vitalari, 2016) of the digital knowledge economy.
Reputation is the configuration of social capital in digitalized settings (Mohamed & 'Ain, 2017),
where social interplay frequently appears remotely and with an insignificant degree of co-
potentiality and closeness, being a contributory characteristic in guaranteeing recruitment in a
freelance-based economy (Bauder, 2016) because it exemplifies the inherent, cultural notion of
value distributed by actors in the labor market. (Gandini, 2016, B) Social media is a working
device that provides the curation (Androniceanu, 2012) of a professional perception and the
handling of social connections for goals of professional accomplishment and career
advancement. Social media undertaking is constituted of performative routines of sociality that
are extant around a mutual concept of reputation (Besciu & Androniceanu, 2017) as the cultural
notion of value (Krahe & Campbell, 2016; da Silva & Baroni Cecato, 2017).

2. Literature review

Digital technologies have considerably been incorporated into mechanisms of creation and
organization (Radic, 2017), being instrumental in swiftly and effectively redesigning the
operations of valorization (Nagel, 2016) in the knowledge industry in addition to the satisfying
of demand and supply. Knowledge labor has been shaped by the rationales of creative work and
has harmonized digital technologies into a diversity of operations, for digital and freelance
personnel that configures a multi-functional professional division (Machan, 2016, B) with
initial characteristics. The current socio-economic professional arena is contingent on the
handling of social connections (Green, 2017) and the increase of the routes via which they are
practiced, preserved, and mediated. The advance of social network sites (Ahmed, 2016) and
platforms has considerably interfered within the routines and underlying forces of hiring in the
industry. A surplus of websites consecrated to various types of work-related issues and niche
job markets multiply on the web, having as their main business the sharing of laborers and the
satisfying of various types of supply and demand (Androniceanu, 2014) on diverse job markets.
(Gandini, 2016, A) Reputation economy enables the sharing out of dissimilar informational
resources in the differentiated labor market (Mihaila, 2016, B) by operating as the mediator that
converts social connections into value (Hazelkorn, 1997). The digital knowledge economy is
made up of diverse types of online interplay (Kirchner, 2015) that allow advanced routines of
sociality contingent on notoriety (Friedman et al., 2016) and affect, which connect branding
and value through a collective concept of reputation. Self-branding (Androniceanu, 2017) in
the digital knowledge economy facilitates groundbreaking routines of sociality that are not
restricted to the branding of the self but serve as marketing labor that associates networking
with the handling of social connections. The assimilating of self-branding routine to the shaping
of social capital is essential for the grasp of self-marketing (Vasile & Androniceanu, 2016) in
the digital knowledge economy. The utilization of social media assists the objective of
managing the architecture of a reputation via the employment of personal branding techniques
(Madsen & Wu, 2016), allowing novel kinds of managerially driven sociality according to
which digital technologies and social media enable reputation to be definite through various
indicators, displaying it as the most relevant asset for the separate brand. (Gandini, 2016, B)
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3.  Methodology

We use meta-analysis and secondary data to determine that knowledge work has altered as
a consequence of the visionary assessment of inventiveness as a slogan for cutting edge and
professional development, and, influenced by the boost of electronic and social media, a digital
and independent knowledge economy focused on a collective, dispersed cultural idea of
reputation as usefulness resulted. Then we inspected the Web of Science and identified 240
papers covering the impact of reputation on the socio-economic interactions in digital labor
markets. Imagining reputation as a type of value is the predominant elucidatory pattern of
knowledge work in the digital epoch. (Gandini, 2016, A) The employability of knowledge
professionals in the digital epoch is connected with the obtainment of a reputational capital
throughout the personal chain of professional acquaintances. Reputation is progressively
definite, noticeable and assessable through the operation of separate individuals on social media
platforms. The achievement of reputational capital is the central aspect for employability,
because reputation is the cultural notion of value (Hurd, 2016) indigenously distributed by
operators in the professional framework. Reputation links the offline and online spheres,
construing self-branding as a mechanism of social capital articulation managerially designed
that employs reputation to distribute disproportionate resources. (Gandini, 2016, B)

4. Empirical data and analysis

We analyzed and made estimations concerning the most important sectors in digital
recruitment growth (increase in ads for digital roles) and as regards digital disruption
(proportion of digital tech businesses in sector), and as a consequence the development of self-
employment and of temporary employment in Europe, and of agency work (worldwide).
Reputation becomes a particular type of particularized social capital for knowledge employees:
it is a commodity negotiated by them in a labor market where they perform as autonomous
experts managing their own standing as an economic endowment, being an investment in social
connections with prospects of economic earnings, and being critical for job obtainment. The
function played by an individual’s reputation in the knowledge economy may be a recent driver
for career advance. Because the social buttons managing social undertakings on digital media
platforms deal with and preserve an individual’s full online activity, determining it with
statistics, the reputation of a distinct employee is publicly observable, concrete, obtainable, and
possibly quantifiable. (Gandini, 2016, A) The obtainment of a reputation (Hanappi et al., 2016)
in the industry can be achieved through a series of routines of sociality by which the branding
of an individual’s professional integrity and public representation occur in a social sphere,
constituted of a symbiotic link between offline and online mingling. Such periodical routines
have a performative character, being expressed by a steady generation of content that assumes
a notion of the digital realm as a kind of operation space for the achievement of a branded
distinctiveness. Their social public self typifies a striking array of a collocation of professional
abilities and personal disposition, entailing an individual’s links and networks, resulting the
articulation of a reputational capital, bringing about capitalization in relation to job chances and
returns throughout an arrangement of social connections, constantly maintained through the
utilization of shared marketing techniques, thus indicating the articulation of commitment with
the self-brand to activate the constitution of links that may operate as a capital (Siekelova et al.,
2017), which can be catalyzed or accessed when required. (Gandini, 2016, B) (Figures 1-8)
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Figure 1: Top 10 sectors in digital recruitment growth
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Figure 2: Top 20 sectors by digital disruption (excluding digital sectors)
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Figure 3: Development of self-employment in Europe
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Figure 4: Development of temporary employment in Europe
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Figure 5: Development of agency work
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Figure 6: Wage growth still missing from job market recovery
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Figure 7: Growth of knowledge-based service industries in Europe and UK (1970-2017)
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Figure 8: The rise of the knowledge worker
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5. Results and discussion

Using the most relevant additions to the literature, we demonstrate that reputation adjusts
the professional market of the knowledge economy by functioning as a particular kind of capital
or positive feature for people in a setting constituted of networked and recently mediatized
social interplay where participants aim for economic results by improving their social
connections, which are accessed and activated by employing an individual’s reputational
capital. (Gandini, 2016, A) The undertaking in the online realm is performative, being an
operation that characterizes a social distinctiveness that connects into value (Selth, 2016), and
should be constant, without important discontinuities, generating conspicuousness and
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awareness, and linking unswervingly to offline interplay. The awareness of self-branding
routine as the mechanism of articulation of social capital (Hellman & Majamiki, 2016) is
instrumental to the continuation of a reputation economy, because reputation frequently stands
for direct confidence building. The construction of a consistent public and social self through
performative routines of sociality is a branding undertaking unconnected from the setting up of
communitarian connections (Williams et al., 2016), regulated through a curatorial rationale
which indicates accuracy. The handling of the material posted and the networking operation are
fairly crucial features in the marketability of a digital laborer for the achievement of a
reputational capital. (Gandini, 2016, B)

6. Conclusions

The current economy is typified by the dispersal of project-based recruitment and the ascent
of freelancing: social interplay inherently links with economic valorization throughout
networked settings, being moderated through diverse digital devices. In a digitizing labor
market, reputation is the aspect distributed by autonomous professional participants in the
knowledge economy (Andrei et al., 2016) as a cultural notion of value that converts social
interplay into economic results. The actors of such a digital and freelance (Popescu Ljungholm,
2016) knowledge economy contingent on reputational notions of value constitute a novel type
of knowledge and creative laborers, who perform as autonomous professionals (Machan &
Chesher, 2016) in such a labor market, employing social media substantially and using their
personal links and reputational capital (Mihaila, 2016, B) to get involved in economic conduct
and boost their career, status and positions, having fully internalized the commercial stance
(Kantarelis, 2016) of their professional strength as an ideological kind of venture work.
(Gandini, 2016, A)

Note

A version of this article was previously presented at the 17" International Scientific
Conference Globalization and Its Socio-Economic Consequences, University of Zilina, 4-5
October 2017.
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